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PARTNERSHIP OPPORTUNITIES



WELCOME

For 40 years, the San Francisco Gay Men’s Chorus has 
courageously served as an international leader and 
inspirational organization through an accomplished 
mix of acclaimed musical performance, human rights 
activism, community building, empowerment and 
inclusiveness, establishing it as an icon among LGBTQ 
organizations. 

BE IN GOOD COMPANY

You’re in good company when you join the San 

Francisco Gay Men’s Chorus as a corporate 

sponsor.

You have the opportunity to support one of 

the most respected and recognized artistic 

institutions in the world. You’ll engage with the 

community and enjoy a great place to entertain 

your clients and employees. As a corporate 

partner of the San Francisco Gay Men’s Chorus 

(SFGMC), you are aligning your brand with one 

of the San Francisco Bay Area’s most prominent 

and beloved arts institutions and an LGBTQ 

community leader. 

A corporate partnership with the SFGMC will 

only strengthen your organization’s visibility 

as our audiences and supporters will see your 

brand as a supporter of the arts, equality and 

human rights. We can also tailor a sponsorship 

package for you to ensure your company gets 

maximum benefit for the funds you invest. Don’t 

miss out on this fantastic opportunity.



OUR HISTORY
Born on the steps of City Hall in 1978 on the evening 
of Mayor Moscone and Supervisor Harvey Milk’s 
assassinations, the chorus has spent the last 40 years 
responding to ther struggle for equality and human 
rights in our community with the healing power of music. 
Over that time, hundreds of LGBTQ choruses have 
begun in cities around the world, and more continue to 
form to this day.

SFGMC continues to inspire as an innovator in the San 
Francisco Bay Area and beyond with 14+ major concert 
performances, plus 50 or more outreach performances 
and events each year. With nearly 300 active members, 
the chorus has embarked on a forward-thinking journey 
that includes groundbreaking tours, youth outreach 
education programs, and world premiere commissions 
of musical works.

MISSION STATEMENT
We lead by creating extraordinary 
music and experiences that build 
community, inspire activism, and 
foster compassion at home and 
around the world.



MILESTONES

MEMBERSHIP
Number of active singers reaches 
more than 250 in 2018

KEY RECORDINGS
I Am Harvey Milk, Festive, Passion, and 40 are among 
the  major successes in a discography of more than 
30 recordings and videos produced since 1992.

TOURS
National Tour to nine cities (1981) 
California Freedom Tour (2010) 
Lavender Pen Tour across the South (2017)

MAJOR COMMISSIONS
Enchantingly Wicked’s Testimony by Stephen Schwartz (2012), 
and I Am Harvey Milk (2013) and Unbreakable by Andrew 
Lippa (2018)

PERFORMANCES
Gay Games (1982), launch of the “Home for the Holidays” concert 
tradition in San Francisco (1990), Shine, War Memorial Opera 
House (2013), U.S. Air Force Academy Chapel (2016), Tyler’s Suite, 
Lincoln Center (2017)

VIDEO/FILM
A major documentary chronicling the 
Lavender Pen Tour is forthcoming.

OUTREACH
PROGRAMS
RHYTHM launched (2018)  
It Gets Better Project (2019)



OUR AUDIENCE
We attract a broad and diverse audience 

from the San Francisco Bay Area and around 

the globe—a wide range of ages, ethnicities, 

backgrounds, gender/sexual identities, 

household incomes, and professions. We 

reach our audiences through a variety of 

performances as well as through our growing 

online and social media presence. In addition, 

we perform at a wide spectrum of community, 

civic, and corporate-sponsored events.

A partnership with the San Francisco Gay 

Men’s Chorus will only strengthen your 

organization’s visibility, as our audiences and 

supporters will see your brand as a supporter 

of the arts, equality and human rights.

25,000
attend SFGMC’s  
season concerts

53
is the average age
of SFGMC patrons

52%
of patrons
are male

51%
identify as
LGBTQ+

100,000+
attend SFGMC’s
outreach events

85%
hold bachelor’s

degrees (or higher)

48%
of patrons
are female

49%
identify as

heterosexual

MORE
THAN 54%

of patrons come 
from households 
with incomes of 
$100,000+.



OUR PARTNERS

ADDITIONAL SUPPORT
BAY TIMES

JOSEPH BONDI

PETER DRAKE + JARED MORENO

FOLSOM STREET EVENTS

THE WOLFGANG E. GIESECKE AND WILLIAM E. VASTARDIS FAMILY FUND

GRANTS FOR THE ARTS

BOB HERMANN + DAN JORAANSTAD

THE WILLIAM + FLORA HEWLETT FOUNDATION

AMBASSADOR JAMES C. HORMEL + MICHAEL NGUYEN

BARRY JAY

THE BERNARD OSHER FOUNDATION

SAN FRANCISCO ARTS COMMISSION



NATIONAL/REGIONAL MEDIA

Corporate partners not only benefit from wide exposure 
to season subscribers and concert patrons, but also 
with audiences around the world through our web 
presence, world-premiere commissions, guest artists, 
videos, recordings and more. Plus, our reach among all 
San Francisco Bay Area residents has expanded through 
local print, digital, television and related media channels. 
A few examples from recent seasons include:

PRINT, RADIO AND BROADCAST MEDIA
•  Huffington Post article
•  NBC Bay Area feature coverage
•  ABC7 San Francisco interviews
•  O Magazine coverage
•  San Francisco Chronicle features
•  NPR

CO-PRESENTING AND PARTNER MARKETING
•  Frameline Film Festival
•  San Francisco Jewish Film Festival
•   Promotional support and advertising partnerships with 

performing arts organizations including BAM, Curran 
Theatre and New Conservatory Theatre Center

EVENTS AND PERFORMANCE MEDIA IMPACT
•  Crescendo: 200,000 impressions
•  Lavender Pen Tour: 200,000 impressions
•  Mormon Tabernacle Choir: 100,000 impressions

PRINT AND DIGITAL ADVERTISING MEDIA
•  All media entertainment calendar listings
•  San Francisco Chronicle
•  San Francisco Weekly
•  Edge Media
•  MUNI transit station and bus advertising
•  San Francisco Bay Times
•  B.A.R.
•  East Bay Express
•  Goldstar 
•  City Box Office
•  Theater marquees 
•  Where Magazine
•  Print posters in major urban neighborhoods

IN-PERSON AND MEDIA IMPRESSIONS
•  Live subscription concerts: 25,000
•  Direct advertising to patrons: 300,000
•  Print advertising: 5,000,000
•  Street promotion: 1,000,000       
•  SFGMC.org website: 1,000,000
•  Social media: 5,000,000



SEASON 41 OVERVIEW

TRIBUTE -   Our 40th Birthday 
Friday, October 26, 2018  
St. Ignatius Catholic Church

We kick off the season by celebrating our 40th birthday. The 

Chorus will perform the reflective “When We No Longer 
Touch,” a requiem dedicated to those individuals lost  

to AIDS. The concert features an orchestra and acclaimed 

soprano Ellie Dehn.

BRASSY AND SASSY -   December 7–8, 2018   
Nourse Theater

A full spectrum of holiday revelry is on display in a new 
production with guest star coloratura soprano Marnie 
Breckenridge. A swinging brass quintet joins in the fun as 

we bring new twists to holiday classics, plus favorites such 

as “Silent Night.”

HOME FOR THE HOLIDAYS -  December 24, 2018  
Castro Theatre

The Bay Area tradition brings out the best spirit of the 

season at the famous Castro Theatre. We treat our loyal 

fans to traditional favorites, twists on familiar carols, sing-

a-longs and surprises.

THE BRITS ARE COMING! -  March 21, 2019   
Davies Symphony Hall

In “The Brits Are Coming!” concert, we salute our British 

friends for all the wonderful music and artists they have 

shared all over the world. From The Beatles to Sam Smith, 

Lord Andrew Lloyd Webber to Sir Elton John, we’ve got 

the Brits covered. 

QUEENS -  June 21–22, 2019  
Nourse Theater

In the late 1960s, riots and uprisings in San Francisco and 

New York City marked the beginning of a movement. LGBTQ 

history was changed by Drag Queens who have faced 

enormous adversity in fight for change! The lively works 

included honor them along with guest star Tony award-

winner Billy Porter. The finale is a new work commemorating 

the 50th anniversary of the Stonewall Riots. 



IT GETS BETTER

In collaboration with the It Gets Better Project and Speak 

Theater Arts, SFGMCs thrilled to lead a new chapter of the 

project’s journey. This new iteration will bring an established 

program under our umbrella of mission-central efforts to 

widen the impact and success of our youth and education 

outreach programs.

As a corporate sponsor, your investment can bring 

you wider impact nationwide and provide a platform 

for expanding our reach and message to 8 to 10 new 

communities per year. It Gets Better visits large and small 

cities and attracts thousands of audience members to 

each of its performances.

Focused on the issues of LGBTQ+ youth, the project’s core 

mission is  reducing suicide  among LGBTQ+ individuals, 

especially youth. Major objectives include:

•   Improving the climate for LGBTQ+ people in 

traditionally under-served communities

•   Strengthening individual resilience and personal 

agency among young people

•   Developing allies with non-LGBTQ+ individuals

The centerpiece of the “It Gets Better” program is a 

95-minute performance of storytelling and songs that 

illustrate the experiences that LGBTQ+ people have with 

bullying, homophobia, and acceptance. But it is more 

than just one performance—it’s a life-changing full week 

of residency work by company members engaging each 

community through existing school programs, creative 

workshops, and facilitated dialogues. Typical residency 

work reaches:

•   600 school-aged youth

•   200 college-aged youth

•   300 community members, including clergy, health 

workers, civic leaders, law enforcement, and educators.

•   Local school-based Gay-Straight Alliances. 

•   Media outlets, including social media posts and videos, 

and local newspaper, radio and TV coverage



RHYTHM

RHYTHM brings SFGMC into middle and high schools 

across the Bay Area to share a message of love, inclusivity, 

and strength.

RHYTHM is a two-week educational workshop series 

comprised of four one-hour components at a school facility. 

If the school has a choral program, the group is invited to 

sing one of its songs included in the RHYTHM program with 

the SFGMC singers.

OUR GOALS ARE SIMPLE
•   Encourage students to better understand who they are 

as individuals

•   Accept and foster LGBTQ youth and their peers to be 

their authentic selves

•   Guide youth to make positive choices surrounding 

acceptance

•   Increase awareness that identifying as LGBTQ is not a 

choice

•   Serve as role models

With themes of pride, individualism, anti-bullying, and 

advocacy, RHYTHM brings students and members of 

SFGMC together to share our experiences, foster a safe 

space, and grow from the powerful stories of our past.

In 2018, SFGMC visited four high schools and one elementary 

school across the Bay Area from El Cerrito to East Palo Alto 

to Petaluma. In its first season, RHYTHM reached 4,000+ 

students. Looking ahead into Season 41, SFGMC plans to 

visit 8+ schools to continue sharing our message of love 

and inclusion, and provide students the strength to lead 

their most authentic lives.



CRESCENDO

SFGMC’s signature gala, Crescendo, honors extraordinary 
individuals and corporations who tirelessly champion and 
promote LGBTQ equality.

This year’s Crescendo will be held on Saturday, April 27, 
2019, at the historic Fairmont San Francisco Hotel atop 
Nob Hill.

Each year, more than 500 guests join in the fun for a 
spectacular blend of celebrities, dazzling musical guests, 
dining, cocktails, dancing, and must-have auction items 
while honoring corporate innovators and designated 
leaders with our annual awards presentation. Past 
honorees have included:

Tyler Glenn / Neon Trees (2018 Trailblazer Award)

Andrew Lippa / Composer (2018 Vanguard Award) 

Ken McNeely / AT&T (2018 Corporate Leadership Award)

Kathy Griffin (2017 Vanguard Award)

Lexus (2017 Corporate Champion Award) 

Nancy Pelosi (2015 Champion Award)

Stephen Schwartz (2014 Human Rights Award) 

Hewlett Foundation (2014 Institutional Award) 

Tyler Clementi Foundation (2013 Human Rights Award)

KQED (2013 Media Award)

Dan Savage (2012 Human Rights Award) 

Joe Jervis / Joe.My.God (2012 Media Award) 

Proceeds from the evening help support SFGMC and it’s 
outreach programs .

For Season 41, we look forward to bringing you another 
memorable evening that reaches new heights as we revel 
in past accomplishments and plan for a spectacular future.



SEASON PRESENTING PARTNER

•   Prominent logo and sponsorship recognition on theater marque (where applicable) for all SFGMC 
subscription concerts (4)

•  Naming rights as title sponsor in all SFGMC press releases

•  Recognition from stage at all performances of SFGMC subscription concerts

•  Mentions on Twitter and Facebook posts related to season concerts

•  Four (4) dedicated e-blasts to SFGMC email list

•  Two-page advertisement spread in playbill for all SFGMC subscription concerts

•  Option to dstribute collateral materials or premiums to patrons at all SFGMC subscription concerts

•  Premier table at SFGMC Crescendo gala (10 tickets) - April 27, 2019

•  Ten (10) tickets to each SFGMC subscription concert

COMPANY NAME/LOGO RECOGNITION IN THE FOLLOWING AREAS:

•  Home page of SFGMC website: sfgmc.org

•  SFGMC subscription online promotions

•  All SFGMC promotional e-blasts

•  All SFGMC promotional print literature, including postcards, posters and flyers

$75,000



CONCERT PRESENTING PARTNER

•  Presenting sponsor of one subscription concert (four options)

•  Naming rights as concert sponsor in all SFGMC press releases

•  Recognition from stage at performances of chosen subscription concerts

•  Mentions on Twitter and Facebook posts related to selected concerts

•  Two dedicated e-blasts to SFGMC email list

•  Full-page advertisement in playbill for chosen subscription concert

•  Option to distribute collateral materials or premiums to patrons at chosen subscription concerts

•  Premier table at SFGMC Crescendo gala (10 tickets) - April 27, 2019

•  Eight (8) tickets to chosen SFGMC subscription concerts

COMPANY NAME/LOGO RECOGNITION IN THE FOLLOWING AREAS:

•  Home page of SFGMC website, sfgmc.org

•  SFGMC subscription online promotions

•  Select SFGMC season promotional e-blasts

•  Select SFGMC promotional print literature, including postcards, posters and flyers

$25,000



PREMIER PARTNER

•  Recognition from stage at chosen SFGMC subscription concerts

•  Mentions in posts on Twitter and  Facebook

•  One dedicated e-blast to SFGMC email list

•  Listing in Crescendo press release as a sponsor

•  Full-page advertisement in playbill for all subscription concerts

•  Option to distribute materials or premiums to patrons at all subscription concerts

•  Six (6) tickets to SFGMC Crescendo gala - April 27, 2019

•  Six (6) tickets to SFGMC subscription concert series concerts

COMPANY NAME/LOGO RECOGNITION IN THE FOLLOWING AREAS:

•  Home page of SFGMC website, sfgmc.org

•    SFGMC subscription online promotions 

•    All SFGMC season promotional e-blasts

•  All SFGMC promotional print literature, including postcards, posters and flyers

$15,000



SUPPORTING PARTNER

•  Recognition from stage at select performances of SFGMC subscription concerts

•  Mentions on Twitter and Facebook posts

•  One (1) dedicated e-blast to SFGMC email list

•  Listing in Crescendo gala press release as a sponsor

•  Full-page advertisement in playbill for all subscription concerts

•  Option to distribute materials or premiums to patrons at all subscription concerts

•  Four (4) tickets to SFGMC Crescendo gala - April 27, 2019

•  Four (4) tickets to SFGMC subscription concert series

COMPANY NAME/LOGO RECOGNITION IN THE FOLLOWING AREAS:

•  Home page of SFGMC website, SFGMC.org

•  SFGMC subscription online promotions

•  All SFGMC promotional print literature, including postcards, posters and flyer

$10,000



FRIEND PARTNER

•  Mentions on Twitter and Facebook posts

•  Listing in Crescendo gala press release as a sponsor

•  Half-page advertisement in playbill for all subscription concerts

•  Two (2) tickets to SFGMC Crescendo gala - April 27, 2019

•  Two (2) tickets to SFGMC subscription concert series

COMPANY NAME/LOGO RECOGNITION IN THE FOLLOWING AREAS:

•  Home page of SFGMC website SFGMC.org

•  SFGMC subscription online promotions

•  All SFGMC promotional print literature, including postcards, posters and flyers

$5,000



Become a partner today
SFGMC.ORG

415.865.3650


